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2Q23 Financial and Operating Results

648.3 Million

Revenue

-59.2 Million

• Attributable to Zepp **Adjusted Net 
Income (loss)

1.1 Million

Self-branded

2.7 Million

Xiaomi

Currency: RMB

**Adjusted net income, a non-GAAP financial measure, represents net income excluding share-based compensation, and such adjustment has no impact on tax

• Meeting guidance range

3.8 Million

Units Shipped
2Q22
6.3 Million

2Q22

5.0 Million
2Q22

1.3 Million
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1H23 Financial and Operating Results

1,293.5 Million

Revenue

-172.0 Million

• Attributable to Zepp **Adjusted Net 
Income (loss)

7.3 Million

Units Shipped

2.1 Million

Self-branded

5.2 Million

Xiaomi

Currency: RMB

**Adjusted net income, a non-GAAP financial measure, represents net income excluding share-based compensation, and such adjustment has no impact on tax
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Revenue

65.5%  
60.6%  

(67.3%)  

(32.7%)  

61.4%  

38.6%  

46.5%  

53.5%  

(67.3%)  

(32.7%)  

475.7 440.8

632.6 

207.6 

2Q22 2Q23

Xiaomi wearable products

Self-branded wearable products

1,108.3

42.9%

39.4%  

60.6%  

US$89.4
million

648.3 

65.5%
60.6%

(67.3%)  

(32.7%)  

971.7
831.8 

893.6 

461.8 

1H22 1H23

Xiaomi wearable products

Self-branded wearable products

1,865.3

52.1%
68.0% 64.3%  

60.6%  

US$178.4
million

1,293.5 
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20.1%

17.9%

19.1% 20.7%

15.9%

22.0%

0.0%

15.0%

30.0%

 -

 100,000

 200,000

 300,000

 400,000

2022Q1 2022Q2 2022Q3 2022Q4 2023Q1 2023Q2

Self-branded Wearable Products Xiaomi Wearable Products

Gross Margin % Xiaomi GM %

Self-branded GM %

6

2Q23 Revenue and Gross margin trend 

38.6%  

198.3 142.5

102.8

221.8
230.7

Between
600-800m

152.2

1500

1200

900

600

300

0

53%

2022 Q3

23%

77%

2022 Q4

39%

61%

2023 Q1

32%

34%

2023 Q2 2023 Q3

757.1

1,108.3

1,205.8

1,071.7

645.2 648.3

47%

2022 Q2

43%

57%

2022 Q1

66% 68%

Xiaomi Wearable Products

Self-Branded Wearable Products

Revenue(RMB in Millions)

400

300

200

100

Gross Margin (RMB in Millions) & Gross Margin %
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Adjusted Operating Expenses

Adjusted operating expenses 

(RMB in Millions）

118.0
88.0

209.1

155.5

263.8

190.5

0.0

200.0

400.0

600.0

1H22 1H23

G&A S&M R&D

Adjusted operating expenses as a % of total revenue

6.3% 6.8%

11.2% 12.0%

14.1% 14.7%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

1H22 2H23

G&A S&M R&D
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-94.4
-59.2

-170.0 -172.0

-300

-200

-100

0

100

200

300

2Q22 2Q23 1H22 1H23

2Q22 2Q23 1H22 1H23

-106.9
-69.9

-195.7 -206.7

-350.0

-250.0

-150.0

-50.0

50.0

150.0

250.0

2Q22 2Q23 1H22 1H23

2Q22 2Q23 1H22 1H23
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Net Income/ Earnings Performance
Net Income (loss) Attributable to Zepp

(RMB in Millions）
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Adjusted Net Income (loss) Attributable to Zepp

(RMB in Millions）

Earnings per ADS (Basic)

(RMB）

Adjusted Earnings per ADS (Basic)

(RMB）

-1.74
-1.15

-3.16 -3.39
-5.00

-3.00

-1.00

1.00

3.00

5.00

2Q22 2Q23 1H22 1H23

2Q22 2Q23 1H22 1H23

-1.54
-0.97

-2.75 -2.82

-5.00

-3.00

-1.00

1.00

3.00

5.00

2Q22 2Q23 1H22 1H23

2Q22 2Q23 1H22 1H23
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Liquidity Position

Share Repurchase Program

• Until 2023/6/30 - US$11.7 million

1,092.8 

1,394.0 

1,229.6 

1,509.5 

1,052.9 
997.1 1,005.7 973.3 1,001.5 

1,064.0 

 -

 500.0

 1,000.0

 1,500.0

 2,000.0

2021.03.31 2021.06.30 2021.09.30 2021.12.31 2022.03.31 2022.06.30 2022.09.30 2022.12.31 2023.03.31 2023.06.30

Liquidity Position Cash and Cash Equivalents

(RMB in Millions）
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Business Outlook

For the third quarter of 2023, the Company currently expects:

• Net revenues to be between RMB600 million and RMB800 million.

1

• International 
Expansion

2 3 4 5

• Expanding Product 
Categories

• New Product 
Releases

• Growing Value-
Added Service 
Revenue

• Strict Cost Control



Thank You!

© 2022 Zepp Health Corporation. All Rights Reserved.
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Key financial tables
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